
#1 Google
1,631.5 B
Total Visits

#1 Chat GPT
47.7 B Total Visits

#2 DeepSeek
1.7 B Total Visits

#3 Gemini
1.7 B Total Visits

#4 Perplexity
1.3 B Total Visits

#5 Claude
1.2 B Total Visits

#6 Coplilot
920.4 M Total Visits

#7 Others
Blackbox AI, Grok, Monica, Meta AI

1.1 B Total Visits

#2 Bing
60.1 B Total Visits

#3 Yandex
41.5 B Total Visits

All Search
Engines

1863.0 B
Total Visits

34x Gap
Despite rapid growth, chatbot 

traffic constituted only 2.96% of 
search engine traffic.

All ChatBots

55.2 B
Total Visits

#4 Yahoo
41.3 B Total Visits

#5 DuckDuckGo
37.0 B Total Visits

#6 Naver
24.1 B Total Visits

#7 Baidu
16.7 B Total Visits

#8 Others
(Ecosia, Brave Search, AOL)

10.8 B Total Visits

Search Engines vs. Chatbots



Recorded 1.63 trillion visits from 
April 2024 to March 2025, 

averaging 4.7 billion daily visits.

Search Engines: 
Google dominates with an 

87.57% market share, 
followed by Bing and Yandex.

Key Traffic Trends
(April 2023 – March 2025)

AI Chatbots experienced an impressive 

80.92% year-over-year growth, reaching 55.2 

billion visits from April 2024 to March 2025.

Search Engines saw a slight 0.51% decline in 

the same period, totaling 1.86 trillion visits.

Traffic Share Comparison: Despite rapid 

growth, chatbot traffic constituted only 2.96% 

of search engine traffic, highlighting a 34x 

difference in scale.

AI Chatbots:
ChatGPT leads with an 

86.32% market share

Daily Engagement Snapshot
(March 2025)

Search Engines averaged 5.5 billion daily visits.

AI Chatbots averaged 233.1 million daily visits, 

indicating users interact with search engines 

nearly 24 times more than with chatbots.

M
arket Leaders

Monthly Traffic Trends

Logged 47.7 billion visits in the same 
period, averaging 185.2 million daily 

visits, which is approximately 26 
times fewer than Google.

While AI chatbot usage has been 
steadily increasing, search engines have 

maintained consistent traffic levels, 
with a slight uptick observed from 

December 2024 through March 2025.

3B

50B

100B

150B

200B

Mar ’25Feb ’25Jan ’25Dec ’24Nov ’24Oct ’24Sep ’24Aug ’24Jul ’24Jun ’24May ’24Apr ’24

155B

3.1B 3.1B 3.3B 3.4B 3.5B 4.1B 5B 5.3B 5.4B 5.4B 6.6B 7B

149.2B 147.1B 149.3B 149.8B 150.3B
162B

155.2B 159.6B 160.4B 161.3B 163.7B

Search Engines vs. AI ChatBots visits trend

Search Engines AI ChatBots



Final
Takeaway:

Conclusions
AI Chatbots Are Growing Fast, but Not a Threat Yet 
80.92% YoY growth in chatbot usage shows rapid adoption and 
rising curiosity around AI-driven interfaces.

Despite this growth, AI chatbots still account for just 2.96% of 
total search traffic, highlighting that they're not replacing 
traditional search engines yet, just complementing them.

Traditional Search Engines Still Dominate  
Search engines like Google, Bing, and Yandex continue to own the 
discovery experience, logging 1.86 trillion visits over the year, 34x 
more than AI chatbots.

Google alone accounts for 1.63 trillion visits, averaging 4.7 billion 
daily visits, compared to ChatGPT’s 185.2 million, a 26x difference.

Market Share 
Consolidation
Around Leaders 

On both sides, there's a clear 
centralization of market power:

• ChatGPT leads AI chatbots 
with 86.32% of market share.

• Google commands 87.57% of 
search engine traffic.

These dominant positions 
show brand trust and user 
loyalty are still major factors in
digital behavior.

Daily Engagement 
Strongly Favors
Search Engines  

In March 2025, search engines 
received 5.5 billion visits per 
day, while AI chatbots saw just 
233.1 million.

This suggests users still rely
on search engines for 
breadth and speed, especially for 
navigational or 
commercial queries.

The Gap Is Closing Slightly, But the Use Cases Differ  

While AI chatbots are gaining traction (especially for education, 
creative tasks, summaries, and conversational support),
they serve different intents than traditional search engines.

Users prefer chatbots for complex, multi-step queries and content 
generation, whereas search engines excel at discovery, quick facts, 
and comparison.

Trendline Indicates Co-Existence, Not Cannibalization
Monthly traffic data shows that search engine traffic remains flat 
or slightly up, while chatbot traffic climbs steadily, indicating 
growth in total information-seeking behavior, not just a shift in 
tools. We’re entering an augmented search landscape, not a 
zero-sum war.

While AI chatbots like ChatGPT are becoming a 
powerful addition to how we interact with 
information, they are not replacing search 
engines anytime soon. Instead, both are carving 
out their own niches, and the real opportunity 
lies in leveraging both intelligently, depending 
on user intent.


